
Sidewalk Vending Speaking Points

 CCA supports the sidewalk vending framework put forth by Councilmembers 
Busicaino and Price more than a year ago which the City Council approved in 
concept. 

 CCA was supportive of the action also taken by the City Council more than a 
year ago to decriminalize sidewalk vending. 

 Decriminalization was an important step forward, and now it is time to adopt 
a sidewalk vending program with clear and enforceable regulations. 

 Los Angeles is still one of the only major cities in the country without a clear
sidewalk vending program.  

 The longer our city goes without a program, the more chaos and confusion
results on our sidewalks. 

Two Vendors per Block in Commercial and Industrial Areas

 There are approximately 10,750 miles of sidewalk in the city, including about 
70,000 blocks that on average range from 300 to 500 feet in length. 

 Approximately one-half of the blocks are located in industrial and commercial 
areas. 

 For these areas there should be two vendors per block, and vendors should
be stationary. 

 Regulations  should  allow  each  individual  vendor  to  apply  for  up  to  three
locations in order to generate the necessary customer base to support their
business. 

 We believe two vendors per block is the correct density limitation so areas
are not oversaturated and vendors can succeed. 

 Additionally, stationary vending in commercial and industrial areas is key to
allowing for enforcement of vending permits. 

 It is difficult to comprehend how permits can be monitored or vendors can be
successful without established locations.  

Property or Business Owner Consent



 Property or business owner consent is also critical to a successful vending
program.
 

 The adjacent property or business owner should be able to weigh in regarding
vending activity directly in front of their establishment. 

 City Attorney has stated that this is not a legal issue but a policy matter. 

 The City Council has the ability to require this and has already set precedent
of  property  owner  consent  with  the  Sidewalk  Fix  and  Release  program,
cannabis businesses to locate within a building and conditional use permits
for the sale of alcohol. 

 We have not heard of any of these requirements leading to extortion by a 
property owner and believe that is because there are regulations in place. 

 Los Angeles is 469 square miles and we know there are many opportunities 
for property or business owners to partner with a vendor in front of their 
establishment. 

 This kind of synergy is good for commercial areas and also supports the 
requirement of LA County Public Health that a food vendor must have access 
to a restroom.  

 Property or business owner consent should not be an unreasonable hurdle for
vendors it is a much more straightforward process than a public notification 
process. 

 A notification process would require more city resources and could lead to 
increased permit costs if full cost recovery is required. 

 Permit  fees  should  be  affordable  and  the  application  process  should  be
straightforward.   

 Property or business owner consent is allowing businesses the opportunity to
weigh in on a potentially new commercial activity on the sidewalk that they
are ultimately responsible for. 

Special Vending Districts

 CCA believes in a city as dynamic as ours, there will be the need for special
vending districts so areas with distinct needs can establish regulations that
meet their needs. 

 The City should establish a clear process to establish these districts and those
that  wish  to  have  more  restrictive  regulations  than  the  citywide  vending
regulations or no vending should be based on valid public safety and public
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health concerns. We believe this is important so large swaths of the city do
not become no vending zones. 

 Councilmembers  should  be  able  to  establish  the  initial  special  vending
districts so permits are not issued in areas where vending is not compatible.  

 In  addition,  there  should  be  a  roll  out  period  so  districts  are  established
before permits are issued to avoid confusion. 

Enforcement

 A  two-tiered  approach  to  towards  enforcement  is  practical  and  supports
vendors who are participating in the vending program. 

 Vendors who have valid permits from the City and/or LA County Public Health
should  be  given  opportunities  to  correct  any  problems  before  permit
revocation. 

 Vendors who do not have valid permits from the City and/or Public Health
should have their goods confiscated, especially if they consist of counterfeit
merchandise or food cooking equipment that is a threat to public safety like
an open flame. 

 The City should appoint one entity to be in charge of enforcement and we
believe the recommendation of Bureau of Street Services is logical. However,
a good amount of vending takes place in the evening and on the weekend so
there  must  be  the  ability  to  have  inspectors  working  at  these  after-hour
times. 

Operations  

 As part of the permit application vendors should be required to have liability
insurance to indemnify the City and the property or business owner of any
damages. 

 Vendors should also be required to pay the City’s business tax and pay an
additional  fee as part  of  the vending permit  fee if  they are  locating in  a
Business Improvement District. 

 Vendors  should  also  be  required  to  have  a  trash  receptacle  for  their
customers and to keep the area around their cart clean. 

 Permits for filming and special events should supersede vending permits. 
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